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o Please check that this question paper contains 8 printed pages.

e (Code number given on the right hand side of the question paper should be
written on the title page of the answer-book by the candidate.

e Please check that this question paper contains 34 questions.

¢ Please write down the Serial Number of the question before
attempting it.

e 15 minute time has been allotted to read this question paper. The question
paper will be distributed at 10.15 a.m. From 10.15 a.m. to 10.30 a.m., the
students will read the question paper only and will not write any answer on
the answer-book during this period.
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General Instructions :

(1) This question paper is divided into four sections.

(it) Section A contains 9 questions carrying one mark each. Answer all these
questions.

(iit)  Section B contains 12 Short Answer Type Questions carrying two marks each.
Answer any ten of these questions.

(iv) Section C contains 9 Short Answer Type Questions carrying three marks each.
Answer any seven of these questions.

(v) Section D contains 4 Long Answer Type Questions carrying five marks each.
Answer any two of these questions.

©us <h
SECTION A

59 TS § @4t Jv & I 9T 1x9=9

Answer all the questions from this section :

1. f=fafea § 9 -9 gada fug s aw@ 787 22

(%) fosme=

(@) =ateTa fosea
()  wae fauue
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307 2
Downl oaded From : http://cbseportal .conf Courtesy : CBSE


http://cbseportal.com/
http://cbseportal.com/
http://cbseportal.com/

Downl oaded From : http://cbseportal . conl

[ CBSE

www chsapo‘tal con
Which of the following is not an element of promotion mix ? ’ ’

(a)  Advertising

(b)  Personal selling
(¢)  Direct marketing
(d) Labelling

Uad, UAd qT TR Fefaiad O @ i9-8 fodwor miesm & YR 1 ST
U 8 ?

(%) wcI& foquE Jomet

(@) g fauuE gt

(M) AW gt

(9) e gomedt

Avon, Amway and Tupperware use which of the following forms of
channel distribution ?

(a)  Direct marketing channel

(b)  Indirect marketing channel

(¢) Forward channel
(d) Fashion channel

fraffaa @ a1 T g A1 ug fquuE @rem 6 foTw wE BT § 2

(%) 7esh T foawr soned

(@) yrehl-l= gorredt

(M) & yorred

(o) waTg STt

Which of the following is another term or phrase for a marketing
channel ?

(a)  Customer value delivery system

(b)  Push-Pull system

(c) Service system

(d)  Flow system
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(%) fomm

(@) =m

(M)  3curq

CIR:EL

Anything that can be offered to a market for attention, acquisition, use or
consumption that might satisfy a want or a need is called a/an

(a) Idea

(b) Demand

(c) Product

(d)  Service

T hl HH-E TAd ToRINAT 3Heh! IcUTE | 3TAT HLd! § ?
() IR

(@) ™

(1) wgd wEm

(|)  SregREa

Which basic property of a service makes it different from a product ?
(a)  Shape

(b)  Size

(c) Very expensive
(d) Intangibility

Frafafaa o @ wH-a1 Icte fe=at ol o & mreaw @ wlie <1 dehat 8 2
(%) cfifasH ae

(@) sffaaux

(m =

(7) W

Which of the following products is most likely to be purchased through
routine decision-making ?

(a)  Television set

(b)  Soft-drink

(c) Shirt

(d Car
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(%) =afwTa fasea

(@) fasa gaedq

(M) faqm=

(\1) g fosea

A consumer contest is an example of
(a)  Personal selling

(b)  Sales promotion

(¢)  Advertising

(d)  Indirect selling

8. fimafafad # @ =991 Tk "M I STIIIHhdT 1 TAH 3SR & 2

() W
(@) e-wEd
(M R
(=) fosen
Which one of the following is a best example of human need ?
(a) Food
(b)  French-fries
(c) Burger
(d) Pizza
9. Tfaied 4 ¥ sH-|1 3ed1g FoR o wfeifed 787 8 2
(%) wersfer
(@) =ik A"
(1) HUSHU
(&) YRt

Which of the following is not included in product decisions ?
(a)  Styling

(b)  Brand name

(c) Warehousing

(d)  Packaging
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SECTION B

5T GV 4 & fargl q@ T & IR 17 |

Answer any ten questions from this section.

10.  3STEUT I TERAT ¥ R 341G bl IRATNG i |
Define core product with the help of an example.

11.  qea-fuior & wgw & el ql fargati =1 Seoig Hifvm |
State any two points of importance of pricing.

12. fosmmo =t aftaiya shife |
Define advertising.

13. HqeH-E@ hiHa-fHeier fra atg wrl war g 2
How does break-even-pricing work ?

14. Geu fosharsti & fohegi g1 HM1 I Ieci@ hHIT |
State any two functions of retailers.

15.  ATers faque i ftarfeg i |
Define online marketing.

16.  ufcRnfiar it Tefiuedad i gftarfya i |
Define contest and sweepstakes.

17. Gafda Icdrg o1 w1 A4 g ?
What is meant by augmented product ?

18. fauom T & oraia S @i qiwTivg hifw |
Define place under marketing mix.

19. ¥ oo Arem (FR) 1 #0177 2
What is meant by zero level of distribution ?

20.  ehfoT 3T wiEferT @i g Hifee |
Define packaging and labelling.

21. Yadq faqurent & foe i Savaes @ 2 e H gy |
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59 GUS 7 G [#-5] @Id 3941 & I 199 /

Answer any seven questions from this section.

22,
23.
24.
25.
26.
27.
28.
29.

30.
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State any three features of service marketing.

Heg-HaRe o (A R HH-H 2 2 989 § gwesy |
What are controllable factors of pricing ? Explain briefly.

foriforal o fehegl dF I 1 Jocig T |

State any three functions of intermediaries.

HaeH o U <99 § T 9H 91 fohegl 9 shiehl o1 3ooi@ <hIfVT |

State any three factors that must be considered for promotion.

3IcqTe o faf$r TaU 1 Seoi@ hIfST |

State the various levels of a product.

Tsh I1E o foru FhfSmT 1 offirent w1 &g H THemsT |
Explain briefly the role of packaging for a product.

oo g & ueh e & ®9 ° Icure fay = 989 ° g9 |

Explain briefly product mix as an element of marketing mix.

oo iy § STE U eyl ues i § ? AHEsy |
Why is place an important element under marketing mix ? Explain.
TaTel 3R IEgel H I Famsy |

Distinguish between services and goods.
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59 @S H & [#-81 g ¥o41 & 3K o | 5x2=10

Answer any two questions from this section.

31. fafte yehr = forawor wresmt w1 Gaw # auia Hifsr |
Briefly describe the different types of channels of distribution.

32. 3R fouuH forg TehR famurent 3T SuRIsT & foiq v otar 8 2 989 |
HHATRU |

How does online marketing work for marketers and consumers ? Explain
briefly.

33. gadd fuy =1 o aref R 2 HadH fuy & fafie o= & @8v ° gusmsT |

What is meant by promotion mix ? Explain briefly the various elements
of promotion mix.

34. Hou-fuftor it faftm wrHifon 1 e § avig hifve |

Briefly describe the various pricing strategies.
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