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SAMPLE QUESTION PAPER
MASS COMMUNICATION (SENIOR SECONDARY)
(335)

Time3hrs Maximum marks; 80

Note: i)  Allquestionsin SectionA arecompulsory.
i)  From Section B attempt questionsof only one module of your choice.
i)  Marksfor each questionisindicated againstit.

SECTIONA

How did ancient knowledge and wisdom pass on from one generation to another? 1
Name anyone of the objectivesof radio asamassmedium? 1

Imagineyou arerecording aninterview inaradio studio. Namethetype of microphoneyouwould
usefor this. 1
4. What arethe advantagesof written communication? 2
Describeany two job requirements of asub-editor in anewspaper. 2

6. Name the two wings in aradio station which are responsible for running the radio station's
broadcasts. 2

7. How arefiction programmesdifferent from non fiction programmes? Give oneexample of eachtype
of programme. 2
Differentiate between ajingleand aspot. 2

9. Writeabout anyone programme/ message/ task that can be best communi cated/ performed with the
useof new media. Youmay liketotakeany examplefromdaily lifeaswell. 2
10. How doweuseinterpersonal communicationinour daily life? 4
11. Mentionany four differencesbetween Print Mediaand Electronic Media 4
12. What doyou understand by community radio? 4
13. Listany four limitationsof radio. 4

14. Imagineyou arethedirector of atelevision programme. List any four of your main responsibilities?
4
15. Namefour methodsused to launch or promote productsin product public relations. 4
16. What ismeant by awebsite? What are nichewebsites? 4
17. Listany four waysinwhich new mediacan beuseful for astudent. 4
18. Explainwithreason six pointswhich makesan event or incident newsworthy. 6
19. Explainthemain characteristicsof television. 6

20. Consder asituationinwhichyou haveto useoutdoor mediato attract public attention. Describethe
formsof outdoor mediawhich youwould choose. 6
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SECTION-B
Optional Module-VII A(TRADITIONAL MEDIA)

21. Theprimeminister hasto convey amessage asfast as possibleto thewholeof India. Which of the
followingwill be abetter medium to beused in such asituation?

(a) electronic media(b) traditional media 1
22. Which arethefour basic kinds of puppets? 2
23. ldentify at least 2waysinwhich traditional mediacan beused for thebenefit of thesociety. 2

24. Imaginethat you are doing astreet theatre performanceto spread awareness about asocial issue.
Mention any 4 characteristics of street theatrewhichwill help you to convey your messageto the
audienceeffectively? 4

25. Explainthedifferencesbetween traditional mediaand el ectronic media 6

Optional Module-VII B
(PHOTOJOURNALISM)

21. Namethetypeof camerainwhichyouwould useafilmroll to take photographs. 1

22. Whowasthefirst person to take aphotograph?When did he take this photograph? 2

23. Mentiontwo important equipmentsrequired in photography. 2
24. Nameatleast four typesof photojournalism, briefly explaining their functions. 4
25. Explainthevariouspartsof acamera 6
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MARKING SCHEME
MASSCOMMUNICATION

Answer Value Marks
points
1. Ordly 1x1 1
2. i) toinform Ix1 1
ii)  toeducate
i) toentertain (Anyone)
bi-directiona microphone Ix1 1

4. i)  writtencommunication giveswordsand thoughts permanence.

i) knowledgeand information became availableto peoplewho
couldread.

i) hasledtothe spread of idess.
iv) fastenedthesocia and political process. (Any two) 1x2 2

5. 1) tocheckthecopy for mistakes
i) tomakevaueadditionsinthereport
i) tofind asuitable heading for the story
iv) toincludephotographs, graphsetc. inthereport
V) tocondensethereport by rewriting or editing the stories
Vi) togivesuggestionsto the newseditor on bylinestobegivento

reporters (Any two) 1x2 2
6. 1) programmewing
i)  enginesringwing 1x2 2
7. 1)  Fctionprogrammesdepend onimagination and dramatization.
Example Serids

i) Nonfiction programmesgeneraly provideinformation or educates.

Example: Newsbulletins, Game/Quiz show, Talksand Discussion
Programmes x2 2
8. 1) Ajingleisarhymingsong usedto advertiseaproduct.

ii) A spotisan advertisement on audiovisual mediumssuch asradio,
televison, cinemaor cableteevison. 1x2 2
9. 1) book ralway ticketsonlinethrough thewebsite of Indian Railways
i) book air ticketsonlinethrough thewebsitesof airlines
iif)  vigtonlineshopping centresand buy productsonline

Iv)  accessinformation on educationa coursesthrough websitesof
schools, colleges (any two) 1x2 2
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Value Marks
points
10. i) tocommunicatewithour friendsand family members.
ii)  during meetingsand conferences
iii) acrosssalescountersto sell products
iv) forinterviews
1 x4 4
Print Media ElectronicMedia
1. Literacyisabasic 1. Evenanilliterate personcan
requirement for theprint watch anewsbulletin and grasp
media Only aliteratel iscontentsthough thewritten
person can read it. matter on the screen cannot
beread.
2. PrintMediaworks 2. Thereisnodeadlinefor the
accordingto adeadline. electronic media. Newscan be
Usudly amorning paper updated anytime.
carriesnewsreceived
upto themidnight of
the previousday.
3. Theimpact of theprintmedia 3. Electronicmediasimpactis
iIsmore. Readershave | nstantaneous. Viewers cannot
the choiceto go back and go back and reckeck.
recheck.
4. Print mediahasmore scope 4. Lessscopefor suchlongindepth
for indepth andyssof events. andyss.
5. Print mediadoesnot provide 5. Livediscussonsarepossble.
scopefor alivediscussion.
6. Languageismoreliterary and 6. Languageusedisspokenand
flowery and reader - friendly. moreviewer -friendly.
7. Frequent updateof newsis 7. Evenminute-to-minuteupdateis
not possible. possible
(any four) x4 4
12. Community radio
i) caterstotheinterestsof alimited areaor ahomogenouscommunity
i)  broadcastsprogrammeswhich are popular/relevant to theloca
community
i) broadcasts programmesinthelanguage dialect of thelocal community
iv) focuseson development issues x4 4
13. i)  onechancemedium
i) lacksvisud images
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18.

i)  Timdiness. Newsissomething new. Sotimelinessisagreat factor in

deciding news.

i) Impact: Thelmpact of an event decidesitsnewsworthiness. When
thetsunami waves struck severa partsof theworld, thousands of
peoplewere affected It became major newsfor thewholeworld
But if acyclonekills20 peoplein Bangladesh, it may not haveany
impact on other partsof theworld.

i) Proximity: " Birdflu spreading and hundredsof chickendyingin
England”. Doesit make newsfor you?You may read it but do not
worry about it. But bird flu spreading in West Benga will makeyou
alert. Thisisbecauseitisinyour proximity. So proximity decides
thenews.

Value Marks
points
i) messagesonradioareeasly forgotten
iv)  notuseful for thosewith hearing disabilities
V) listeners interest depends on how information or messagesare
presented. (anyfour) x4 4
14. i) inchargeof directing actors.
i) inchargeof technical operations.
iif)  responsiblefor transforming script into effectiveaudio and video
messages.
iv) control cameraplacement.
v) decidethepositionsof actors.
Vi) controsthe decision about thetypeof shots.  (any four) x4 4
15. i) organisngspecid events
i) exhibitions
i) window displays
iv) mediaeventssuch aspressconferences
v) distributing printed material such aspamphletsand brochures.
(anyfour) x4 4
16. Themost standard new mediaproduct isawebsite. Nichewebsitesare
onesthat contain very specialized content liketravel, health etc.
17. i)  Studentscaneasily send and receive emailsby using new media.
i)  They canaccessany information on any topic required for their
projectsor assignments.
i)  They canstart their ownblogsor onlinediaries.
iv)  They canwork/get employment in variousdepartmentsand other
creativefieldsrelated to new mediaand web. Ix4 4
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Value Marks
points

iv) Controversy: - Peoplelikecontroversies. Anything that isconnected
with conflicts, arguments, chargesand countercharges, fightsand
tension becomesnews. All of you might have heard of Kargil. It wasa
conflict between Indiaand Pakistan. It becamegreat newsall over
theworld.

V) Prominence: If aprominent personisinvolvedinany event, it becomes
news. If an ordinary person's car breaksdown and he hasto wait for
ten minuteson theroadsidetill thevehicleisrepaired it makesno news.
But if the Prime Minister'scar breaks down and hismotorcade hasto
stop for five minutesit becomesnews.

vi) Currency: Newsisabout current events. Supposethe Olympic
GamesareheldinIndia, I It becomesnewsbecause everybody is
interestedinit. Similarly, if extreme cold weather continuesfor aweek
andfogdisruptsair, rail and road traffic, it becomesnews.

vii)  Oddity: Unusua thingsmakesnews. Extraordinary and unexpected
eventsgenerate publicinterest. A man pullsacar by hishair, awoman
giveshirthtotriplets, asinger entersthe GuinnessBook by singing
non-stop for 48 hours. All such odd storiesevoke much publicinterest.

viii) Emotion: Storiesof human interest make good newsitems. For ego
the policerescueaschool boy kidnapped by mischief makersafter
asearch of two weeks. The parents meet the boy inan emotionally
surcharged atmosphere The story of thismeeting with aphotograph
makesagood human interest report.

iX) Usefulness: Sometimesnewsitemshe p the publicinvariousways.
For exampl e, weather forecasterswarn fishermen not to goto the sea
for fishing on certain days because of rough weather. Newspapers
givesthe phone numbersof police stations, hospitals, ambulance
servicesetc. to help people.

X) Educational value: Newshasaso an educational value. Inamost
all newspapers, there are columnsabout educational andjob
opportunities. These guideyou about different educational courses,
career optionsavailable, opportunitiesfor higher studiesetc. These
newsitemshelp you become moreknowledgeable.

(anysix) 1x6 6

19. i) Teevisgonisanaudiovisua medium. Itincludesbothvisuas
and sound.

i) Televidonisadomestic or intimate medium. Onecanwatchtelevison
a homewithfamily.

i)  Televisonisalivemedium. It cantransmit visudsand information
amogtingantly.

iv) Televisonisamassmedium. It hasawide output and reach and can
beunderstood by evenilliterate people.
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Value Marks
points

V) Tedevisonisatranstory medium. For exampleanewspaper articlecan
beread at any time of the day whilethat isnot the casewith atelevision
programmewhich hasaspecifictiming.

vi) Teevisonisanexpensve medium. It requirescomplex technology and
organizationwhichisexpensve. 1x6 6

20. i)  Hugeboardsdisplay messageson variousproducts. Thisiscaleda
hoarding and many of thesewhich areelectronically operated are called
electronic hoardings. They areattractive and catch the attention of the
viewers,

i)  Messagescan aso bewritten on bus panelsand huge boards at bus
terminals, airportsand raillway stationswherealot of people come
together.

i)  Hugebaloonssuspenedintheair carry messageswritten onthem.
Thesearehot air balloonswhich can easily capturetheattention
of thepublic. 2x3 6

OPTIONAL MODULEVII-A
Traditional Media

21. (8 dectronicmedia 1
22. () Glovepuppet.
(i) String puppet
(i) Rod puppet
(iv) Shadow puppet 1/2x4 2
23. () canbeusedto spread awarenessonissueslikeAIDS, Palio
immunization etc.

(i) canbeused by massesfor expressing socid, ritual, moral and
emotiona needs.

(i)  Communication through traditiona mediacan hep usinbuilding good
relations.

Example: Decorating houses, exchanging sweetsand greeting each
other duringfestivas. (Any two) 1x2 2

24. (i) Audienceand performersareonthesamelevd. Thisemphasizesthat
performersarenot different from theaudience. Thiscanbuilda
rapport between the audience and the performers.

(i) Closeeyecontact with the audiencewill keep the audience busy
with theaction of theplay.
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Value Marks
points
7 (i) Theactorisunder theeagleeye of theaudiencewho surround him/her
ondl sdes.
S0, both the performer and audience have asense of belongingand
respons bility to each other.
(iv) Audiencecanbeinvitedtojointhechorusfor sngingfor more
involvement.
(v) Mobilenatureof thetheatre helpsit to reach peoplewho normally
do not go to thethesatre.
(vi) Theabsenceof proper stage, lights, costumesand make up materia
makesit avery flexibleform. (Anyfour) 1x4 4
25. (i) Teevidonistechnological innature. Traditional mediaisnon
technologica.
(i) Traditiona mediaisflexibleinnature. Itisdifficult for televisontobe
flexible
() Traditional mediaisculturdly rigid. Televison ontheother hand enjoys
cultura freedom.
(iv) Unliketraditiond media, televisonisan expensve medium.
(v) Intraditional media, messagesare presented beforealiveaudience. In
television, messagesaretransmitted for broadcast
(vi) Thereachof traditiona mediaislimited. Televisionontheother hand
can reach out to amuch bigger audience.
(vii) Feedback isdelayed intelevisonwhereasin traditional media, the
feedback isimmediate.
(viii) Tdevidonislessintimatethantraditiond media
(iX) Televisonprogrammescanbeeasily archived. Thereisonly limited
scopefor archiving traditional mediaperformances. (Any four) 1x4 4
OPTIONAL MODULEVII-B
Photojournalism
21. Flmcamera
22. Joseph Niepce; 1827 1x1 1
23. i) flesh 1x2 2
ii) tripod or camerastand 1x2 2
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Value Marks
points

24. 1) War photojournalism: Covering of war scenesfor the mediacomes
under thiscategory.

i) Glamour photojour nalism: Photographing peopleand eventsaround
famous personditieslikefilm starsand other rich and famouscomes
under thiscategory.

i) Spot news photojournalism: meanseventsthat makeday to day news
likeascene of an accident or apublicfunction.

iv) Sportsphotojournaism: Thisisthe coverage of sportseventsfor the
media. 1x4 4

25. 1) Viewtinder: Thisisthepoint fromwherewelook and aimthe
camerain theduration of the scenewhichisto be photographed

i) Shutter release: Thisisthe buttonwhichwe pressto exposethe
frame.

i) Lens: Thisisthedevicethroughwhichwefocusthe pictureonthe
surfacethat isgoingtorecordit. Itismade of glassand thereforeit
helpsbend thelight to create asharp image.

iv) Aperture Thisislocated withinthelensand controlstheentry of light.
V) Focussing Ring: Thisadjustment hel psto bring the subject of the
photograph in sharp focus.

vi) Light Meter: Thisdevice helpsthe photographer determinethe
aperture and shutter setting whilelinking aphotograph. It readsthe
amount of light falling onthe subject and tellsreading accordingly Easy
tousecameras. Set thisreading automatically. 1x6 6
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